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Arirang TV Arirang TV Global Strategy from Marketing Perspective and CSR Campaign Proposal
APR Market Overview of US Pet Industry and Entry Strategies for APR

KB Kookmin Bank

Digital Banking Features and Trends:
A Strategic Approach to Vietham and Indonesia for KB Kookmin Bank

KB Securities

Research on global expansion of Asian financial institutions with regards to KB securities'
expansion plan

How an organization corporate values build up an effective brand strategy with regard to

SK Telecom SKT
YBM Net Analysis of Domestic and International Opportunities for YBMnet
AHgAEH Y The future lobby-Redesign SMC’s main lobby
Hojme DroneRTS export strategy in major countries (DroneRTS: One type of On-premise)




